
 

 
 

 

 
 

Annex. 8 Project promotion activities 
 
4 webinars 
With the support of the Technical Assistance for the “Fruit Garden” project, 4 webinars were organized with 
the topics:  
HOW DO WE INVEST CORRECTLY IN ECOLOGICAL HORTICULTURE  
HOW DO WE INVEST CORRECTLY IN IRRIGATION SYSTEMS  
WHY BECOME A STUDENT AT TUM IN THE AGRO-INDUSTRIAL FIELD  
 SOLAR PANELS - ADVANTAGES OF INVESTMENT  
The speakers were experts in those fields. The webinars were broadcast on AGRO TV Moldova and through the 
livadamoldovei Facebook page and other media platforms. 
 
  The total number of followers was over 9000. 

 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 

 
VIDEO AND RADIO SPOTS 

 A n o v e r a l l i m a g e s p o t and a radio spot were produced  
for the TV, radio and Social Media Placement. 
 
They were broadcasted in two stages that were  
successfully implemented: 
 1st stage: 16.06 – 17.07  
 2nd stage: 15.09 – 15.10 

 
 
 
The TV spot was placed on 4 national and 2 regional TV stations: TV8, Jurnal TV, 
 Moldova 1, Agro TV, Balti TV and GRT TV. 
 
The spot was produced in Romanian language and was placed with Russian subtitles on 
Balti TV and GRT TV, as these are regional televisions from the north and the south  

of the country, that appeal to the Russian speaking public.The radio spot was placed on  

https://www.facebook.com/livadamoldovei.md/videos/111422131075439


 

 
 

 

3 national and 1 regional radio: Kiss FM, HIT FM, Radio Noroc and Radio Moldova. 
 
OUTputs 
 
TV-campaign: 
        The total number of contacts with the spot (GRP) was OVER 6.080.00 views, 
of which 2.706.649 unique (Reach 
 

 
Total number of listeners 10.544.166  
Total number of insertions 589. 

 

 

Seven radio spots were produced for broadcasting and the radio station Moldova 1.  

They were successfully broadcasted in the period 24.11 - 13.12. 
Total number of insertions: 280. 
 
Earned Media 
PRofile agency, with the support of the AFC, PIU and EIB, has successfully implemented 16 earned 
media campaigns in 2021: 
7 press-release distributions covering the events, 7 info 
distributions, 
1 press-tour organization. 
Total number of earned media news/publications: 
297, of which 51 on TV, 11, on radio and 235 on news portals. 
 
 

 
 
 
 



 

 
 

 

Financing offered to Moldovan farmers by the European Investment Bank 
T h e n e w s l e t t e r w a s p u b l i s h e d b y 2 2 m a s s - m e d i a p l a t f o r m s .  
 

   
 
Two million euros investments at the Agrarian University.  
Three laboratories are in the process of being renovated, due to the EIB. 

Th e p r e s s r e l e a s e w a s p u b l i s h e d b y 1 5 m a s s - m e d i a p l a t f o r m s .  
 

   
 

 
 

https://agrobiznes.md/suma-creditelor-oferite-fermierilor-de-catre-livada-moldovei-a-crescut-de-4-ori.html
http://tvrmoldova.md/social/investitii-de-2-milioane-de-euro-la-universitatea-agrara-trei-laboratoare-sunt-in-proces-de-renovare-si-echipare-datorita-finantarii-bei/


 

 
 

 

10 laboratories of the Technical University of Moldova  
have been renovated with the EIB support 
 T h e p r e s s r e l e a s e w a s p u b l i s h e d b y 1 4 m a s s - m e d i a p l a t f o r m s .  
 

  
 
 

  
 
EARNED MEDIA 
 

The story of a young man from Moldova who started a business with drones dedicated to 
farmers, with the support of the EIB. 
 T h e n e w s l e t t e r w a s p u b l i s h e d b y 1 3 m a s s - m e d i a p l a t f o r m s .   

 
 

https://realitatea.md/foto-laboratoare-renovate-la-utm-investitiile-ajung-la-circa-doua-milioane-de-euro/
https://diez.md/2021/07/26/drona-instrument-in-agricultura-povestea-tanarului-din-moldova-care-a-pornit-o-afacere-dedicata-fermierilor/
https://diez.md/2021/07/26/drona-instrument-in-agricultura-povestea-tanarului-din-moldova-care-a-pornit-o-afacere-dedicata-fermierilor/


 

 
 

 

   
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 

 

 
 

The volume of Moldovan export of fruits, vegetable oils and wine increased in 2020 
 T h e n e w s l e t t e r w a s p u b l i s h e d b y 2 1 m a s s - m e d i a p l a t f o r m s .  
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://www.zdg.md/stiri/stiri-economice/exporturile-moldovenesti-de-fructe-uleiuri-vegetale-si-vin-spre-tarile-uniunii-europene-au-crescut-in-2020/


 

 
 

 

Horticulturists have accessed over EUR 12.6 million loans since the beginning of 2021 
 T h e n e w s l e t t e r w a s p u b l i s h e d b y 1 3 n e w s p o r t a l s .  
 

   
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://bani.md/horticultorii-au-accesat-credite-in-valoare-de-peste-126-milioane-de-euro-de-la-inceputul-anului-2021/


 

 
 

 

The Annual National Conference of Walnut Growers 
 T h e p o s t - e v e n t p r e s s r e l e a s e w a s p u b l i s h e d b y 1 6 m a s s - m e d i a p l a t f o r m s .  
 
 

  
 
 

 
 

https://agora.md/stiri/92528/republica-moldova-ocupa-locul-cinci-in-lume-dupa-volumul-exporturilor-de-nuci


 

 
 

 

Unique harvesting equipment was applied in the almond orchard in Vulcănești 
T h e p o s t - e v e n t p r e s s - r e l e a s e w a s p u b l i s h e d b y 7 mass-media platforms. 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
A press tour with the participation of representatives of the Government, the EIB and EUD 

http://www.agravista.md/article/view/85958


 

 
 

 

to the Technical University of Moldova was organized 
 T h e post-event press-release was published by 38 mass-media platforms. 

 

 
 

https://protv.md/actualitate/laboratoarele-universitatii-tehnice-din-capitala-s-au-inoit-in-ele-a-fost-instalata-tehnica-de-ultima-generatie-pentru-orele-practice-ale-studentilor-de-la-facultatea-tehnologia-alimentara-video---2581525.html


 

 
 

 

 
 
 

A  lavender  field  was  planted  at  the  AgroIndustrial  College  in  Riscani.  
 Students will produce  essential  oils 

 T h e p o s t - e v e n t p r e s s - r e l e a s e w a s p u b l i s h e d b y 16 mass-media platforms. 
 
 

 
 

 
 

 
 

https://www.publika.md/la-colegiul-agroindustrial-din-riscani-au-fost-plantate-2-ha-de-levantica-si-2-ha-de-salvie_3115882.html
https://www.publika.md/la-colegiul-agroindustrial-din-riscani-au-fost-plantate-2-ha-de-levantica-si-2-ha-de-salvie_3115882.html


 

 
 

 

123  entrepreneurs  benefitted  from  the  guarantee  facility 
 T h e n e w s l e t t e r w a s p u b l i s h e d b y 1 3 m a s s - m e d i a p l a t f o r m s .   
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://stiri.md/article/economic/123-de-intreprinderi-din-tara-au-accesat-credite-cu-garantii-oferite-de-ue
https://stiri.md/article/economic/123-de-intreprinderi-din-tara-au-accesat-credite-cu-garantii-oferite-de-ue


 

 
 

 

 
 

90% of the honey produced in the Republic of Moldova is exported to the European 
Union 
 T h e n e w s l e t t e r w a s p u b l i s h e d b y 28 mass-media platforms. 

 
 

 

 
 

 
 
 
 

https://tv8.md/2021/11/15/mierea-moldoveneasca-deliciul-europenilor-peste-90-din-cantitatea-produsa-in-tara-este-exportata-pe-piata-uniunii-europene/


 

 
 

 

 
 

 
 

 

2 milion euros investment  at the Center of  Excellence in  Viticulture and Winemaking 
in  Chisinau 
 T h e p o s t - e v e n t p r e s s - r e l e a s e w a s p u b l i s h e d b y 26 mass-media p l a t f o r m s .  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The  partnership  for  the  creation  of  multimedia content with  the  AGORA.MD  and  DIEZ.MD media 
partners was successfully implemented. 

 
 
 
 
 
 
 

https://replicamedia.md/ro/article/kYZrK8MqK/ue-a-acordat-2-milioane-de-euro-pentru-modernizarea-centrului-de-excelenta-in-viticultura-si-vinificatie-din-chisinau.html?utm_source=RSS&amp;utm_medium=MicroService&amp;utm_campaign=google_analytics
https://replicamedia.md/ro/article/kYZrK8MqK/ue-a-acordat-2-milioane-de-euro-pentru-modernizarea-centrului-de-excelenta-in-viticultura-si-vinificatie-din-chisinau.html?utm_source=RSS&amp;utm_medium=MicroService&amp;utm_campaign=google_analytics


 

 
 

 

 
 
 

hus, in partnership with the AGORA.MD, 
10 written and video stories about the 
beneficiaries of projects financed by the 
EIB in Moldova were created and 
published. 
 
 
 
 
 
 
 
 
 
 

 
7 stories about the beneficiaries of the Livada Moldovei project: Valeriu Cotofana, Tatiana Malii, 
Technical University Laboratories, Dorina Tataru,Iurie Toma, Timofei Novac and Petru Topciu 

All the stories were published on the 
AGORA web portal and social media 
channels (Facebook, Youtube, Telegram) and the Livada Moldovei Facebook Page (for the 
Livada Moldovei beneficiaries).  
 
In partnership with the portal DIEZ.md, 5 video stories were created dedicated to young 
entrepreneurs in the field of agriculture. The videos were created within the framework of 
s pe c i a l  project #COOLTIVAM: 
 
 
Young entrepreneurs: Maxim Burlacu, Victor Scutaru, Ecaterina Vasilache, Cristina Marcenco and 
Mihai Curjos. 
 

  
 
 

 
 

 
 

 



 

 
 

 

 
 

 
 
 
 
  
Hero  Stories  Video 

 
Besides the broadcasting of the videos in 
cooperation with Agora.md and 
Diez.md, the Profile Agency produced 
a separate video 
about 3 beneficiaries that benefitted 
from the EU/EIB financial 
opportunities. The 
video represents their succes stories, 
explains simply and inspires others to 
access a loan throught the Livada 
Moldovei Project. 

 
 
 
 
SOCIAL MEDIA 
 
In line with the campaign strategy and key messages, a strategy for the social media 
channels was prepared, in order to reach the widest number of Moldovans in the 
target audience, aged 18 and above - including those directly benefiting from the 
DCFTA Initiative East project. 
 
Facebook  was  the  dominant  platform,  with  supporting  communication  through 
Instagram. 
Since the start of the social media campaign, 6 social media plans have been 
developed and implemented. For a better reach, the media plans and the materials were 
shared with the EUD Chisinau that helps to multiply the messages. 
 
Those consisted of different types of posts and content, such as: 
· Campaign video spot that powerfully illustrated the work of the EU and 
EIB in Moldova 

· Video stories and visual cards of project beneficiaries; 
· Project’s successes in figures: static infographics showing 
specific achievements; 
· Instructions for the Potential Beneficiaries: Description of specific steps 
and actions for obtaining the EIB / EU support, presented in a carousel format; 
· Mandatory publication of articles, newsletters and press releases relevant to 
the project on the page. 
Mainly the strategy was focused on paid social media advertising, to ensure the 
necessary reach and to increase Moldovans’ awareness of the EU and EIB, and how they 
benefit from the projects financed by the EU and EIB in Moldova. 

 
F a c e b o o k  

· Sponsored posts for the relevant content 
· Page-Like campaigns to increase the number of page subscribers 

 

https://www.facebook.com/livadamoldovei.md


 

 
 

 

 I n s t a g r a m  
· Duplicate content posted on the Facebook page 
· Sponsored posts 

https://www.instagram.com/livadamoldovei/


 

 
 

 

 
 

 
 

RESULTS 
At the beginning of the campaign, the Livada Moldovei facebook page had 2,144 page likes. 
During the campaign, through Page likes campaigns, the number of likes 
increased  to  4,487. An increase of  371.6%  compared  to  previous periods.  For  the  campaign  period,  the    
had  a  reach  increase  with  over 
 
427,6% - 556,7K of people saw any content from the Page or about the Page,  
including posts, stories, ads, social information from people who interact with the Page and 
more, with an engagement rate of 113.4K. 
 
The promotion activities generated 2.2M impressions among our core audience and reaching the 
entirety of our main target – 18 and above. 
 
They also drove very strong video consumption, generating 1.04M video plays. 
The campaign video spot generated 367,154 impressions. 
 
At the beginning of the campaign, an Instagram account was created and was continuously used to 
increase the number of people reached. 
 The profile grew organically and now has 452 followers. The most watched content on the profile 
was also the video content. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://m.facebook.com/business/help/283579896000936


 

 
 

 

 
Billboard placement 
 
With common efforts of the AFC, EIB and EU Delegation, a unique and integral design of billboards was 
produced that would be persistent with the campaign's messages and taglines. 
 

 
 

 
 
 
During the period 10.06 - 30.09, 29 billboards were installed in 15 most important towns – always at 
strategic locations like the entrance of the town. 
Edinet, Soroca, Falesti,Chisinau, Balti, Comrat, Orhei, Telenesti, Ungheni, Hancesti and Straseni. 
 
 

  
 

 
 



 

 
 

 

 
 

Cooperation with Partners 

3 partner banks - MoldovaAgroindBank, ComertBank and Victoriabank have broadcasted 
the video spot on their video screens and have published images at ATMs screens. 
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